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Ballôs Sustainability Priorities 

Innovation Operations Talent 

Management 
Recycling Supply 

Chain 

Community 

Safety Electricity Gas Waste Water VOCs 

Past performance, future goals and how the priorities support our Drive for 10 business 

strategy is described at www.ball.com/sustainability 

http://www.ball.com/sustainability
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External Sustainability Assessments 

Ball is also a member of the following sustainability indices 

 

 

 

Other sustainability assessments and rankings 

 

Note: The logos may be registered 

trademarks of their respective owners 

93 B 

Ball was named the Industry Leader in 2013 and 

2014, and is the only packaging company listed on 

DJSI World and DJSI North America, the world's 

foremost sustainability index family 

3rd in US 

ranking 

BPE top 2% of all 

evaluated companies 

http://www.calvert.com/
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Cans: The Smart Solution 
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Cans: A Low Carbon Package 

From Life Cycle Assessments we know that there are two key parameters 

influencing the environmental footprint of cans: 

2. Recycling Rate 

 Higher recycling rate = smaller footprint 

1. Packaging Weight 

 Lighter container = smaller footprint 
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With Global Initiatives like Cut/4 CArboN 

By 2020, we strive to cut the carbon footprint of our beverage cans by 25%. 

 

Ball is committed to reducing the carbon footprint of our 

most common beverage can formats per region by 10% 

from 2010 to 2020 through efforts that are in our control, 

such as lightweighting our cans (Innovation) and our plantsô 

energy efficiency (Operations). 

Combined with efforts of industry partners, like our suppliers 

and customers, to increase beverage can recycling rates 

(Recycling) as well as to reduce the energy intensity of aluminum 

production (Supply Chain), we expect the carbon footprint of our 

beverage cans to be reduced by 25% by 2020. 
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Leading the Pack 

Á Ball publicly discloses scope 1 + 2 GHG 

emissions, including a public response to the 

CDP Investor program 

 

Á Ball publicly committed to a GHG  

reduction goal with a unique communication 

campaign ñCarla Cuts Carbsò for a new  

level of transparency 

 

Á Since 2013 Ball publicly discloses scope 3 

emissions 

 

 Visit Carlaôs Carbon Chronicle:  

http://www.carlacutscarbs.com/ 

http://www.carlacutscarbs.com/
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Engineer out the Unnecessary 

ÁOptimal pack design 

ÁSince 1982, Ball has successfully optimized 

the weight of its cans 

Á50 cl steel cans have been reduced in 

weight by 41% in comparison to 1982 

Á50 cl aluminum cans have been reduced in 

weight by 27% in comparison to 1982 

 

ÁUnveiled highlights to-date 

Á Introduction ultra-light can in Europe (Al 

33cl) Ą engineered out another 5% of metal 

in can body vs. comparable standard can 

ÁGlobal roll-out of CDL-end: engineered out 

another 10% of metal vs. standard 

comparable end 

 


