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Bal Sustainability Priorities

Operations Talent Recycling Supply Community
Management Chain
Safety Electricity Water Waste VOCs

Past performance, future goals and how the priorities support our Drive for 10 business Vi
strategy is described at www.ball.com/sustainability / l

2 | © BALL CORPORATION | BALL.COM



http://www.ball.com/sustainability

External Sustainability Assessments

MEMBER OF

Dow Jones
Sustainability Indices

In Collaboration with RobecoSAM «

Ball was named the Industry Leader in 2013 and
2014, and is the only packaging company listed on
DJSI World and DJSI North America, the world's
foremost sustainability index family

Ball is also a member of the following sustainability indices

STOXX

L
-

FTSE4Good

Member 2013/2014

ESG LEADERS INDICES

. NYSE

‘ EURONEXT. 2014 Constituent —
vigeer MSCIEtG-"a = Calvert

US 50

Other sustainability assessments and rankings

N : . Newsweek
A GREEN
DRIVINGSUST&LB(E RANKINGS
93 B 3din US
ranking
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2014

Corporate CSR Rating Ro B = CO
Responsibility (.
ecovhdis Industry Leader 2015
rated by

oekomrleslelarch oo top 2% of all
evaluated companies /4

‘
Note: The logos may be registered
trademarks of their respective owners


http://www.calvert.com/

Cans: The Smart Solution

USING RECYCLED
ALUMINUM

ik METAL

100*

recycles
PEE forever
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Cans: A Low Carbon Package

From Life Cycle Assessments we know that there are two key parameters
iInfluencing the environmental footprint of cans:

1. Packaging Weight 2. Recycling Rate

Lighter container = smaller footprint Higher recycling rate = smaller footprint

Make Every Can Count
do a bit for our planet

Recyding drinks cans Is one way we can
all help to make a more sustainable future.
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With Global Initiatives like Cut,, CArboN

By 2020, we strive to cut the carbon footprint of our beverage cans by 25%.

Ball is committed to reducing the carbon footprint of our
most common beverage can formats per region by 10%

from 2010 to 2020 through efforts that are in our control, B omi. eSS
. ey "“EEEE SE =§ A b = SIS
such as lightweighting our cans ( S 0 e o R B R _ PeEcia NEC S o =
energy efficiency (Operations). B o ﬂggm{ms e 22 e
R =_nwmliiss gt
100/ zarmng‘g = celieil E
0 e %_522020 BALL:
METﬂlMATTEHS%%EI: ADLE 2 CRADLE
2 2% ZDRIVE FOR 1022 11111/710)
S —GARBON FOOTPRINTE®
O t i gEep
""L'-EEEE""'E
25% [EES=
E—=—1—1
Combined with efforts of industry partners, like our suppliers =§5E§s“§ils
and customers, to increase beverage can recycling rates ""u'ﬂ&ﬁﬂﬂlﬁﬂif?uﬁ'ﬂfﬁ
(Recycling) as well as to reduce the energy intensity of aluminum mss.gﬁmfn.hﬂmsuw%
production (Supply Chain), we expect the carbon footprint of our
beverage cans to be reduced by 25% by 2020. /4
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Leading the Pack

2013 BALL GREENHOUSE GAS EMISSIONS
(SCOPES 1-3)

A Ball publicly discloses scope 1 + 2 GHG
emissions, including a public response to the
CDP Investor program

DIRECT GHG
EMISSIONS
(SCOPE 1)

from sources owned
or controlled by Ball

7,958,722
METRIC TONS

A Ball publicly committed to a GHG
reduction goal with a unigue communication
campaignii Car | a Cuforane®@ar b
level of transparency

INDIRECT GHG
EMISSIONS
(SCOPE 2)

from electricity, heat
or steam generation
purchased by Ball

A Since 2013 Ball publicly discloses scope 3
emissions

Vs eyadt Carl abds

http://www.carlacutscarbs.com/

UPSTREA
EMISSIONS

+ Purchasedgoods & eamnies

= Capitalgoods

+ Fuel & energyrelated
activities

* Transportation and distraution

« Waste generatedin
operations

+ Business travel

= Employee commuting

+ Leasedassets

OTHER
INDIRECT GHG
EMISSIONS
(SCOPE 3)
from other sources

not owned or
controlled by Ball

DOWNSTREAM
EMISSIONS

+ Transportation & distribution

= Processing of sold products

» Use of sold products

+ End-of-life treatment of sold
products

* Leasedassets

+ Franchises

+ Investments
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Engineer out the Unnecessary

AOptimal pack design

ASince 1982, Ball has successfully optimized
the weight of its cans

A 50 cl steel cans have been reduced in
weight by 41% in comparison to 1982

A 50 cl aluminum cans have been reduced in
weight by 27% in comparison to 1982

AUnveiled highlights to-date

A Introduction ultra-light can in Europe (Al
33cl) A engineered out another 5% of metal
in can body vs. comparable standard can

A Global roll-out of CDL-end: engineered out
another 10% of metal vs. standard
comparable end
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